Table of content

L 1911 T 18 T 1T o 7
2 AIM Ofthe DOOK ..o e 9
2.1 ResearCh QUESTIONS .......ccoueiieeeiie et 9
2.1.1 Research deSign .........ooi i 10
2.1.2 Current state of kKnowledge ... 10

3  Technical reference framework .............oooiiiiiiiiiiiiii 15
3.1 Industrial revolUutioNS ..........coo oo 15
3.1.1 From ARPANET to the Word-Wide-Web ..........ccccooiiiiiiiiiiiininnnn. 17
3.1.2 Internet usage in GErmMany .......cccccooooiiiiieieeeeeeeeee e 19

3.2 Digitisation and Digitalisation ... 19
3.2.1 Definition digitiSation ............cccooiiiiiiiiii 20
3.2.2 Digitalisation of proCeSSes .......cccceviiiiiiiiiiiieeeee 21
3.2.3 Digitalisation of business models...........ccccceeeii 21
3.2.4 Digitalisation in the purchasing process..........cccccciiiiiiiiiiieeiinnnnnn. 22
3.2.5 Development of digitalisation in commerce ............cccccooevvvvvinnnnnnn. 23

3.3 Technological development .............coooiiioiiiiiiiii e, 24
3.3.1 From mobile phones to smartphones ..........ccccooveviiiiiiiiiiiiieeeeen. 25
3.3.2 Increase in contact points .........cccoeoiiiiiiiiii e 27

4 Media in ChangEe ..........oiiii i 29
4.1 Media definition ........eeeeeeeeeeeeeee e 29
4.1.1 Internet and media landsCape........cccouuoiiiriiiii i 29
4.1.2 Media Change ... 30
4.1.3 Change in CONSUMEIS ........ccoiiiiiiiiiiieeeeeeeeeeeeeeeeeeeeeeee e 30
4.1.4 Communication MOdel ..........ccceviiiiiiiiiiii e 31

4.2 Marketing mix from 4 Pt04 C.....oonniiieeeeeeeeeeeeeeeeeeeeeeeeeeeeeeee 33
4.3 ONnliNe MarketiNg ........oeuueiiiiiii e 34
4.3.1 Affiliate marketing ... 36
4.3.2 Search engine optimisation.............ccooooiiiiiiiiiie 36

4.4 Email and newsletter marketing............ooooviiiiiiiri 38

Zi SR @ o 1 g T==To 1YY o (1 T 39
4.6 Customer-Relationship-Management (CRM)...............oooeee 40

TS To Tor = | N 0 0 =T | = PP 43
5.1.1 Social media definition ...........cccoooi 43



5.1.2 Goals of social media.............cceviiiiiiiiiiiiii e, 45
5.1.3 Social NEtWOIKING .....uueueeiiiire e 46
5.2 Demarcation of social media portals..........cccccceeeeeeeveeeeiiieeeeeeeeeee, 46
5.2.1 Blogs and microblogs............uuoiiiiiiiiiiiii e 46
5.2.2 SOCIal NEIWOIKS ....euuiiiie et e e 47
5.2.3 BUSINESS NEIWOIKS ....coveiieeee e 47
5.2.4 Photo and video platforms ..., 48
5.2.5 Internet forums ........oi i 48
5.3 Important social media platforms ...........ccooovmmviieeeeiiieee e, 48
5.3.1 Xing and LinKedIn ... 48
5.3.2 TWItEI <. 50
5.3.3 FaCEbOOK ... 51
5.3.4 INSTAGraM ... 52
5.3.5 YOUTUDE ...oeee e 53
5.3.6 SNAPChal.....ccooiiiiiii - 54
5.3.7 PINterest.... .o 54
Classical and social Media ............uuiiiiiiiiiiee e 55
6.1 Print media and digitalisation ..., 55
G I T N [T ] 0 7= o =T 55
6.1.2 JOUIMNAIS ....oeee e 57
6.1.3 Content marketing.............uuiiiiiii 57
6.1.4 New forms of communication in media houses ...............cccoeveeee. 58
6.1.5 Digital advertising in media companies............ccvuvvuiiieiieeeeeeiiinnnnn. 59
6.1.6 Native advertiSiNg ... 59
6.1.7 Sales revenue MOEIS .........uuuiiiiiieiiiiiiiie e 60
6.2 Development of broadcasting ..........cooeeevvveviiiiiieeeeeeeee e, 61
6.2.1 The importance of radio..........cccoeeeiiiiiiiiiiiie e, 62
6.2.2 AUIO USAQGE ....ceiiiiiiii ettt 63
6.2.3 Influence of the Internet on audio consumption..............cccceevenee. 64
6.3 History Oof the TV ..o 65
6.3.1 Impact of digitisation on television ...........ccccc 66
6.3.2 Financing of the broadcasters..........cccveiiieei 68
6.3.3 Public service broadcasting ..., 68
6.3.4 Advertising-financed television ............ccccoeei 68
6.3.5 Subscription-financed television ............ccccooooiviiiiiiiii e, 69
6.3.6 Development of television consumption ..........ccccccceeeeiiiirieieiiinnnn. 69
6.3.7 Modern broadcasting ConCepts.........coouuuiiiiiiiiiiiiiici e, 71
6.3.8 Online streaming SErVICES......ccccciiiiiiiaeeee e 71
6.3.9 Television as a key medium..........ccoooiiiiiiiiiiiiiiiiiii e, 72



6.4 The television of the fUUIe .........coneeee e, 73

6.4.1 ConNeCted TV ..o e 73
B.4.2 SOCIAl TV .o 74
6.4.3 IMMErSIVE TV ... e 74
B.4.4 MODIIE TV ... 75
B.4.5 SEIVICE TV .ot 75
6.4.6 Personal TV ... 75
6.4.7 Prospects and CONCIUSION .........ccovuiiiiiiiiiiieec e 76

7 Influencer marketing .........oooooiiiiiiiiiie 77
7.1.1 Development of influencer marketing ................c.c 78
7.1.2 Influencer marketing and budget objectives ........................... 79
7.1.3 Types of INfIUBNCEIS .........uee e 79
7.1.4 Key, social and peer influencers ........cccccoeeeiii 80
7.1.5 Micro, macro, mega influencer............cccccooeeiiiiiiiiiiicie e, 80

7.2 Principles of INflJUENCE ........coeeeeeeeeeee e, 81
7.3 Success factors for Influencer Marketing .............cccccooioiiiiiiiiiiiiiie, 81
7.4 Costs of an influencer campaign............ooeeeiiiiiiiiiiie e 82

8 RESUIS: .. 83
8.1 Success control of Social media ...........ooovvviiiiiiiiiiiii 84
8.2 Dealing with target group .........ccoevoe e 86



